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Within Category Comparison - Last 12 Months
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Percentile Rank Within Brand
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Visit Duration 2022 Q4
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Visit Duration 7 mins. 12mins. 21 mins.
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy,
technology, and creative expertise to develop and deliver high-impact retail recruitment and
development plans to local governments, chambers of commerce, economic development
organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and
services that better enable communities to maximize their retail development potential.

Retail:360. Process

Providing more than simple data reports of psychographic and demographic trends, The Retail Coach
goes well beyond other retail consulting and market research firms’ offerings by combining current
national and statewide demographics and trend data with real-world, “on-the-ground” information
gathered through extensive visits to our clients’ communities. Every community is different, and there
is no “one size fits all” retail recruitment solution. Compiling the gathered data into client-tailored
information packets that are uniquely designed for, and targeted to, specific retailers and restaurants
who meet the community’s needs help assure our clients that they are receiving the latest and best
information for targeted retail recruitment efforts — all with personal service and coaching guidance
that continues beyond the initial project scope and timeline.

Our Retail:360e Process assures that communities get timely, accurate and relevant
information.Translating that data into the information that retailers need and seek assures our clients
even better possibilities for tremendous retail growth and success.
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omissions, change of terms and/or conditions.
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